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A father seeks 
assistance at a traffic 
stop in Cape town, 
South Africa. An 
estimated 30 to 40% 
of South Africans are 
food insecure. GFn 
is engaged in the 
development of a 
network of food banks 
in South Africa to feed 
the poor, the hungry 
and people living with 
HIV/AIDS and tB. 
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Cover Image: Children have lunch at San Jose del Mirador Soup Kitchen temple in Medellín, Colombia.
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Volunteers load a truck 
at FareShare Community 
Food network, a national 
united Kingdom charity 
supporting communities 
to relievefood poverty. 
FareShare is at the center 
of two of the most urgent 
issues that face the uK 
- food poverty and food 
waste. they provide qual-
ity food - surplus ‘fit for 
purpose’ product from the 
food and drink industry - to 
organizations working with 
disadvantaged people in 
the community.
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“We Are the people We Have Been Waiting For”
During a recent trip to India, I found newspapers and television stations captivated by the story of a young boy who had fallen into a well.  His 
name was Sonu, and he was just two years old.  By the time I saw the story it had already been a couple of days.  In the Mumbai airport, where 
I waited for a flight to Delhi, people were crowded around television screens, watching live reports from the scene.  It was remarkable.  Not just 
in the airport, but at the well itself, hundreds of people were gathered.  the army had arrived on the scene to try to rescue Sonu.  the area was over-
flowing with people: soldiers, reporters, bystanders.  I imagined all across the city and the state of Maharashtra, many more people following this 
story with great interest.

And it occurred to me that Sonu, though singular in the at-
tention he received, was far from alone in his tragedy.  every 
day, all across India, tens of millions of children start each 
day at the bottom of a well.  A well of hunger and malnutri-
tion.  And they end each day at the bottom of that same 
well.  the army is not coming for them.

Who will rescue those children?

one of the fundamental questions of life is just what we will 
do, having found ourselves alive and self-conscious.  our 
life stretches before us, with needs and opportunities.  We 
observe the state of the world around us and the things 
that happen as the days and years go by.  We often find 
ourselves upset or unhappy about what we see.  

Whether we feel it or not, the opportunity to accept re-
sponsibility and act is always there for us.  It may be difficult 
to feel that we can change tHe world, but we can always 
change ouR world.  that is, the actions we take and the way 
that we choose to spend our time and the resources that we 
have available.

the Global FoodBanking network was born because of several people with that belief and the will to act, most notably our Founder and president 
emeritus Bob Forney.  It depends on the generosity of individuals and organizations like you that have similarly chosen to act.  to do what you can 
to bring about the change you seek in the world.  not to wait for someone else or something else to happen.

the past year has been one of remarkable growth and achievement.  the Global FoodBanking network has helped to launch a national food bank-
ing system in South Africa.  We are well on the way to accomplishing this in India as well.  We have helped spur additional growth and capacity in 
countries like Argentina, Japan, Mexico and the united Kingdom.  In all of these countries, many more children like Sonu will be fed because of the 
work that you help us do.  We have a long, long way to go, but with your help we will continue on this road that is wide and bright.

David prendergast
president & Ceo
the Global FoodBanking network

David prendergast, president and Ceo (right) samples a Mid-Day Meal in Bangalore, India.
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A primary school student in Medellín, Colombia ladles soup for her lunch.
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ouR Role:
The mission of The Global FoodBanking Network (GFN) is to alleviate hunger. We do this by 

supporting food banks and food bank networks where they exist and by working collaboratively to 
create them in communities where they are needed. 

to connect people, food and resources...

The Global FoodBanking Network (GFN) was founded in 2006 by four of the world’s leading national 
food bank networks:  

Red Argentina de Bancos de Alimentos (Argentina)
Food Banks Canada (Canada)

�
�

Inside a Mexican food bank. 
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Asociación Mexicana de Bancos de Alimentos 
(Mexico)
Feeding America (United States)  

 GFN seeks to fulfill the global vision of John 
Van Hengel, who founded the world’s first 
food bank in Phoenix, Arizona in 1967 and 
worked to promote and establish food banking 
around the world. We are dedicated to creating 
sustainable solutions, building efficient 
private and public partnerships and providing 
environmentally friendly alternatives to surplus 
grocery product disposal. 

Food banks acquire donated food (much of 
which would otherwise be wasted) and make it 
available to those in need through a network of 
community agencies. These agencies include 
school feeding programs, food pantries, soup 
kitchens, AIDS and TB hospices, substance 
abuse clinics, after-school programs and other 
non-profit organizations.

Food banks are essential community assets. 
They represent a non-profit distribution 
enterprise in service to the community.        

Food banking engages people from all 
sectors of the community.  In addition to 
feeding tens of millions of people each year, 
it has become a vehicle for building public 
awareness of hunger and its solutions, as well 
as a powerful voice in driving policy decisions 
that impact the food security of individuals and 
communities.

�

�

ouR Role cont...

Food Bank of South Central Michigan, a member of Feeding 
America hosted a GFn delegation of Accenture ADp con-
sultants this spring.  they toured the Mt. Zion AMe Church 
pantry in Battle Creek, Michigan.
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ouR Role cont...

Workers unload crates of oranges donated to a food bank in Argentina.  GFn has collaborated with the food bank association to 
significantly increase donations from companies like Arcor, Unilever, and Danone and added new donors such as Pepsi/Quaker.
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ouR IMpACt: creating partnerships across the globe...

Hunger, and the misery and death that result 
from it, is preventable. 

The world, indeed virtually all countries, 
produce enough food to adequately nourish 
everyone. Yet, each year, millions of tons of 
consumable surplus food is wasted due to:

Failure to harvest
Post-harvest loss
Product Disposal: Expiration, Over-production
Damage, Marketing and other business decisions

the Value We Bring
 Our goal is to effect permanent and positive 

change in communities.  

For our donors, we represent a global 
interface to the problem of hunger, allowing 
them to efficiently address the issue 
wherever they do business. In a world where 
distance continues to shrink and borders 
are transcended by travel, technology and 
commerce, GFN matches the scope of its 
partners. 

For our food banks, we represent a source 
of expertise and guidance, and a means for 
enhancing relationships with global partners 
that may be headquartered outside of their 
country and community but want to impact 
hunger. 

�
�
�
�

A food package is prepared at the local food bank and awaits  
a Guatemalan family.
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Most important, for those in need, we represent more food, as well as help on the path to 
self-sufficiency. Food banking provides immediate support, but also connects people with vital 
resources to break the cycle of poverty and functions as a bedrock of stability and sustenance in the 
community. 

BULGARIA
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John Arnold, executive Director of Second Harvest Gleaners Food Bank of Western Michigan discusses traditional and non-tradi-
tional sources of food to delegates from 10 countries at the 2008 H-e-B/GFn Food Bank leadership Institute in San Antonio, texas. 
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ouR oppoRtunItIeS:
ways to extend our impact...

We will provide more food as we connect 
with additional food and grocery companies 
around the world

We will increase the capacity of others 
to establish food banks and improve food 
security, through our toolkits and training

We will collaborate with others in the 
international community so food banks and 
food bank networks can make the greatest 
possible contribution to a world free from 
hunger

We will deliver on our Clinton Global Initiative 
commitment to support school feeding 
programs for 500,000 children in 5 countries 
(Argentina, Colombia, India, Jordan and South 
Africa)

A staffer checks inventory at the Buenos Aires food bank. 
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GFn In tHe FIelD
South Africa

As a result of a year-long consulting project1, 
South African leaders from NGOs, government, 
business, the faith community and existing 
service organizations are designing a national 
food banking network.  The National Office has 
been established and the first four food banks 
– in Cape Town, Durban, Johannesburg, and 
Port Elizabeth – will be operational within the 
first half of 2009.

�	 Project	coordinated	by	GFN,	Accenture	development	Partnerships	
and	Aidmatrix.

primary school children in Soweto enjoy an after-school treat 
at Sizanani Givers & orphans Care (top); 

elizabeth Rapuleng, two-time Community Builder of the Year 
at Sizanani Givers & orphans Care displays the toiletry items 
donated for teenage girls in Soweto. (bottom left)

South Africa & India
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Children enjoy a hearty lunch (left).

A female farmer waters a field of cabbage in the impover-
ished northern areas of KwaZulu natal (right).

In response to regional violence, donated unilever product 
for the Durban Community is unloaded from a truck and 
safely stored in a warehouse provided by the Mayor’s Office 
in ethekwini (Durban) (left).
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India

GFN has completed a feasibility assessment 
(January 2008) and initial business plan (May 
2008) for food banking in India.  Pilot projects 
are planned in Mumbai, Bangalore and Mewat 
District (Haryana).  Six program models have 
been defined and GFN has worked over the 
past 18 months to establish key relationships 
with the food industry, the NGO community 
and service organizations within India.

Mehul Desai, John Kapoor and Sam pitroda (left to right) are 
key players in GFn’s project to develop food banks in India 
(above). 

A storage area for naandi Foundation’s mid-day meal pro-
gram in Hyderabad (left).
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Akshaya Patra mobile truck delivers a Mid-Day Meal (left).

The rains come to Kolkata (right).

Villagers (left) at the grain bank in rural Banswara 
(Rajasthan).
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“Kellogg Company has 
effectively partnered with 
Feeding America for more 
than 25 years to provide 
nutritious food to children 
and families in need.  
through this partner-
ship, we have donated 
hundreds of millions of 
pounds of our products 
to help local food banks 
fight hunger in communi-
ties around the u.S.  We 
believe that our support of 
the Global FoodBanking 
network can help build 
similar partnerships and 
systems in other parts of 
the world where we do 
business.”

 - David Mackay, president 
and Chief Executive Officer 
of Kellogg Company
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$250,000+
Anonymous

The John and Editha Kapoor Charitable Foundation

Kellogg Company

The P&G Fund

The Harry and Jeanette Weinberg Foundation, Inc.

$50,000 - $99,999
Anonymous

Cargill

Gwendolyn Meyer

Sodexho Foundation, Inc.

$10,000 - $49,999
The DLA Piper Foundation

Cheri Fox

H-E-B

MAZON: A Jewish Response to Hunger

Daniel Rothenberg

William Rudnick

Share Our Strength

St. Mary’s Food Bank Alliance

Peter Vilim

$1,000 - $9,999
Mr. and Mrs. Emory Ayers

Debbie Bricker

Robert Cahill

SUPPorTerS: 

We’d like to say THANK YoU to all of 
our 2008 donors.   Your support made a 
significant difference in the lives of the 
poor, hungry and malnourished.  Because 
of you:

More than 10,000 tons of food was 
donated in 8 countries; 

A new food bank system is 
underway in South Africa; 

Food industry companies and 
grocers were connected with food banks 
in 17 countries; and 

representatives from 10 countries 
came for training to increase the reach 
of their food bank operations. 

Thank you for helping GFN alleviate 
hunger by connecting surplus food with 
need around the world.

�

�

�

�
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James Cuccello

DLA Piper

Arnold Donald

Margot Finn

Fish Family Foundation

Wayne Hellquist

Jordan and Lee Hollander

Bob and Jill Jaffe

Angela and Michael Joyce

Kayser Family Foundation

Eugene and Janet Lerner

Renee Logan

Terry and Emily Meehan

Mickelson Family Foundation

Professor Mahmud Duwayri

Power Construction Company, 
LLC

Renee Logan Foundation

Bradley Richards

Fred and Jane Schmidt

Second Harvest Food Bank of 
Orange County

Terry and Karen Shannon

Silliker Inc.

Syndicated Equities 
Corporation

Dorothy Tracy

Jim and Jil Tracy

John and Linda Tracy

Pat and Jane Tracy

Vanguard Charitable Endowment 
Program

Wal-Mart Stores, Inc.

$100 - $999
Dave Anderskow

Ariel Capital Management, LLC

Bernard Beaudreau

Andrea Biel-Cohen

Adolfo Brennan

Nancy Bueche

Central Virginia Foodbank, Inc.

Chicago Board Options 
Exchange

David E. and Amy Page Oberg

Kathleen DiChiara

Max and Katherine Finberg

Food Bank of Eastern Michigan

Bob and Kim Gallo

Claude Gendreau

Bert Getz

Greater Chicago Food 
Depository

Brian and Andrea Greene

David and Wynnifred Hoodis

Kathleen and Michael Iberis

Just Give

Tom and Sharon Keene

Paul and Nancy Knapp

The Knowlton Family

Joseph and Sandra Lee

Henry Lesser

Rich and Sally McDonald

Thomas and Lucyna Miner

John and Deborah Murphy

Kathleen and Steven Peterson

Harold and Jan Pomerantz

Regional Food Bank Northeastern 
New York

Ryan Enterprises Group

Eric Schockman

Larry Sly

South Plains Food Bank

Mr. and Mrs. David Sweatt

The Diocese of Rhode Island

The Toledo Northwestern Ohio 
Food Bank

Don Tracy

Craig H. Tuber

Donald and Jean Walker

Kenneth Wiener

The Young Family

up to $99
Norman and Dorice Brickman

Gerald and Joan Broz

Steve and Rebecca Galler

Edward and Marian Guinn

Gary McDonald

Renee Schoenberg

Supporters continued...
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THE GLOBAL FOODBANKING NETWORK

Chicago, Illinois

FINANCIAL STATEMENTS

June 30, 2008 and 2007

A complete set of Audited Financial Statements and Form 990 are available at www.foodbanking.org
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THE GLOBAL FOODBANKING NETWORK

See accompanying notes to financial statements.

2.

STATEMENTS OF FINANCIAL POSITION
June 30, 2008 and 2007

2008 2007

Assets

Cash 500,889$ 216,444$

Cash held by fiscal agent (Note 2) - 5,499

Grants receivable (Note 3) 50,000 100,000

Other receivable 764 37,939

Other assets 14,224 1,507

Total current assets 565,877 361,389

Grants receivable, net of discount of $3,025 in 2007 - 61,975

Equipment, net of accumulated depreciation of $4,168 and $982

respectively for 2008 and 2007 9,049 4,912

Total assets 574,926$ 428,276$

Liabilities

Accounts payable 90,741$ 35,611$

Project grants payable (Note 8) 150,000 -

Other accrued liabilities 25,015 1,862

Total liabilities 265,756 37,473

Net assets (Note 5)

Unrestricted (245,126) 27,116

Temporarily restricted 554,296 363,687

Total net assets 309,170 390,803

Total liabilities and net assets 574,926$ 428,276$
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THE GLOBAL FOODBANKING NETWORK

See accompanying notes to financial statements.

3.

STATEMENT OF ACTIVITIES
For the year ended June 30, 2008

Temporarily

Unrestricted Restricted Total

Public support and revenue

Public support

Individual contributions 174,575$ -$ 174,575$

Corporate and foundation contributions 532,917 1,257,817 1,790,734

Organizations 10,684 15,000 25,684

Net assets released from restriction 1,082,208 (1,082,208) -

Revenue

Membership dues 36,000 - 36,000

Donated goods and services 786,210 - 786,210

Other revenue 5,881 - 5,881

Total public support and revenue 2,628,475 190,609 2,819,084

Expenses

Program services 1,877,790 - 1,877,790

Supporting services

General and administrative 751,139 - 751,139

Fund development 271,788 - 271,788

Total supporting services 1,022,927 - 1,022,927

Total expenses 2,900,717 - 2,900,717

Increase (decrease) in net assets (272,242) 190,609 (81,633)

Net assets, beginning of period 27,116 363,687 390,803

Net assets, end of period (245,126)$ 554,296$ 309,170$

Year Ended June 30, 2008
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THE GLOBAL FOODBANKING NETWORK

See accompanying notes to financial statements.

4.

STATEMENT OF ACTIVITIES
For the year ended June 30, 2007

Temporarily

Unrestricted Restricted Total

Public support and revenue

Public support

Individual contributions 43,335$ -$ 43,335$

Corporate and foundation contributions 397,867 651,065 1,048,932

Organizations - 97,410 97,410

Net assets released from restriction 427,088 (427,088) -

Revenue

Membership dues 50,000 - 50,000

Donated goods and services 538,236 - 538,236

Total public support and revenue 1,456,526 321,387 1,777,913

Expenses

Program services 1,351,416 - 1,351,416

Supporting services

General and administrative 138,333 - 138,333

Fund development 120,480 - 120,480

Total supporting services 258,813 - 258,813

Total expenses 1,610,229 - 1,610,229

Increase (decrease) in net assets (153,703) 321,387 167,684

Net assets, beginning of period 180,819 42,300 223,119

Net assets, end of period 27,116$ 363,687$ 390,803$

Year Ended June 30, 2007
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A woman sorts donated vegetables at the food bank in Monterrey, Mexico.



The Global FoodBanking Network is a 501 (c) (3) non-profit international organization headquarted in Chicago, Illinois.  For 
additional information, visit www.foodbanking.org, e-mail info@foodbanking.org, call (312) 782-4560 or mail us at: The Global 
FoodBanking Network; 203 North LaSalle Street, Suite 1900; Chicago, Illinois 60601.

The GLOBAL FOODBANKING NETWORK logo is a trademark owned by The Global FoodBanking Network and may be registered in 
some jurisdictions.
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